
One of the goals of the NEPGa project is the creation of a product group-specific label aimed at 

consumers. The label combines the environmental impact and nutritional value of the food. The 

label aims to promote the availability and easy selection of healthy and environmentally friendly 

food. We organized a workshop in Helsinki on June 13, where the possibilities and challenges of the 

label were discussed. The workshop was organized as an open discussion event, where the ideas of 

stakeholders regarding the introduction of a possible labeling system were heard. To promote the 

discussions, Anna Kara from Sydänliitto (Heart Label) and Karin Bergbom from Joutsenmerkki -

Pohjoismainen joutsenmerkki (Nordic Ecolabeling) gave a talk about the management of these two 

labels. In addition, Terhi Latvala (LUKE) presented results from the previous workshop. Discussions 

were organized in small groups where three questions were debated: 

1) Who certificates, supervises, and finances the label? 

2) How to start? Is a pilot project needed and if so, how it would be arranged? 

3) What should the label look like? 

Regarding the financing of the label, it was clear that the costs would be covered by fees from the 

participating companies. The brand would be managed by a non-profit organization to promote 

transparency and equality. Worries regarding the costs rose since the calculation of the impact 

would need a lot of manual labor. It could set small and large companies in unequal positions based 

on their resources. Criteria defined in advance and clearly would also help product development to 

take products in a healthier and more environmentally friendly direction. Emphasis was placed on 

the clarity of the labeling criteria to avoid a possible artificial pursuit of good value. There was also 

concern about whether the label’s message was understood correctly by the consumers: the 

product group-specific definition could cause a misunderstanding, as an extreme theoretical 

example of why a potato chip could get better points than a carrot.  

It was agreed that a pilot project is needed and the best way to get started. The possible pilot 

project could be arranged by the canteens and the easiest product group could be cereal products. 

However, a lot of information must be provided to correctly communicate the idea behind the label 

not only to the customers but also to other stakeholders.  

Division of opinions came up when the label’s appearance was discussed. In particular, should there 

be separate values for the environment and nutrition within the same label or should these be 

combined? Also, should the label be a concrete number, a traffic light type sign, or just a mark of a 

product that fulfills certain minimum criteria? Since the sign must be positive to be widely adopted, 

the traffic light model can be challenging. The sign must be clear and not take up too much space. 

Therefore, text must be avoided since it must be written in several languages. In the end, the brand 

appearance must be such that it easily helps the consumer to choose a better product. 


