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VISIT FINLAND
MISSION & VISION

Visit Finland promotes Finland globally as 
a travel destination and supports the 
travel industry in developing and 
marketing travel services for international 
markets.

Visit Finland cooperates with travel
destination regions, businesses in the
travel industry and other export promoters
and embassies.

Visit Finland is part of Business Finland 
and is funded by the government.

FINLAND – THE 
MOST WANTED 
DESTINATION IN 
THE NORDICS BY 
2025.
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VISIT FINLAND'S RESPONSIBILITIES & 
TARGET MARKETS

1. Promoting Finland’s image as a 
destination, spearheading national 
brand building

2. Acquiring and analysing market data 
for the travel industry

3. Promoting high-quality product 
development and productisation

4. Global sales promotion

Main markets in 2021
DACH & Sweden

Tier 2 markets
UK, France, Russia, Japan

Tier 3 markets
USA, China, India, Spain, Korea
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Target Groups

Finland stands apart from the Nordics as a destination for winter and nature.

6 customer segments *

*) Segmentation based on extensive consumer research (2018) into interests associated with Finland in VF’s 
main markets: China, Germany, the UK and Japan.
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Themes & Goals
Towards sustainable, year-round travel in Finland's four major regions

Across all themes:

• Year-round travel

• Digital services

• Sustainability

Outdoor activities 

Educational Travel

Culture Finland

Luxury Travel

Food Travel

Health Travel

Sports Travel

Providing experiences in nature and 
"alternative luxury".

Providing year-round services for tour 
operators.

Products from Finnish nature: attractive 
packages or day trips.  

Taking Finnish health & wellbeing services and 
suppliers to international markets.

Culinary travel should be part of 
Finland's travel brand!

Attracting travellers with Finnish culture and creating 
demand on international markets.

Creating awareness of Finland as a year-round destination 
among sports enthusiasts.
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YEAR-ROUND INTEREST

Year-round interest creates revenue for other 
industries with increased tourism

Visit Finland’s Benchmark study: developing 
Finnish Lapland towards a year-round tourism 
destination, and to research Lapland’s potential 
as a summer destination among activity 
enthusiasts. 

• To improve sustainable travel and develop 
Lapland as a year-round destination new 
product and infrastructure planning is needed 

• Mountain biking as a key product -> 
combining to other activities

• Diversifying our themed products and services 
gives travellers more reasons to visit Finland 
and to come back as well

• Results in March 2021





Source: Allegra webinar, Nov 2020



SOME HIGHLIGHTS SO FAR..

▪ Summer outdoor activities are trending

▪ E-bikes are popular

▪ makes biking more accessible and easy

▪ Cycling for all ages and skills

▪ Cycling trend goes on and is expected to double
within next two decades (Bosch, eBike Systems)

▪ Nature is the main key motivation

▪ the pleasure of riding is important

▪ Finland’s benefit is untouched nature!

▪ Cycling is sustainable

▪ Muscle power

▪ Longer stays

▪ Heath benefits

▪ Slow travel



Source: ATTA Snapshot Trend 2020 report



Source: ATTA Snapshot Trend 2020 report



Cycling projects in Finland

▪ About 50 cycling related projects going on around Finland
▪ Mountain biking, leisure / road biking, gravel etc.

▪ Successful case examples:
▪ Pyhä-Näsi Lake trails in Tampere

▪ Puumala Archipelago Route in Saimaa & Southern Karelia Route

▪ Coastal Route in the Archipelago (Salo-Kemiönsaari-Hanko-Raasepori)

▪ The Archipelago Trail (Saariston rengastie)



Pyhä-Näsi Trails / Lake Trails in Tampere

https://pyhanasi.fi/en/laketrails-lakeland-lake-trails/



Puumala Archipelago Route, Lake Saimaa 

http://visitpuumala.fi/en/pyoraile_ja_patikoi/puumala-archipelago-route/
Video from the route: https://www.youtube.com/watch?v=Fn7a-NgYhpI

60 km route
Breathtaking scenery
Ferry connections
Bridges
Services along the way

150 km route when combined with
Southern Karelia Route

Southern Karelia Routes:

https://ekarjala-retkeily.fi/en/

http://visitpuumala.fi/en/pyoraile_ja_patikoi/puumala-archipelago-route/
https://www.youtube.com/watch?v=Fn7a-NgYhpI


Coastal Route

https://www.rannikkoreitti.fi/en

“Bicycle along the Finnish coastline and in the Finnish 
archipelago through amazing seaside landscapes.” 



The Archipelago Trail

▪ From Turku to Åland
▪ And thousands of islands

▪ 200 km in total

▪ 20 years

▪ Ferry connections for bikes and cars

▪ Plenty of services

https://visitparainen.fi/en/the-archipelago-trail/
https://www.rengastie.fi/

https://visitparainen.fi/en/the-archipelago-trail/




Source: ATTA Snapshot Trend 2020 report



Kiitos! Thank you!

Virpi Aittokoski

Manager, Outdoor activites

Business Finland, Visit Finland

virpi.aittokoski@businessfinland.fi

Travel trade: www.visitfinland.fi

Consumers: www.visitfinland.com

mailto:virpi.aittokoski@businessfinland.fi
http://www.visitfinland.fi/
http://www.visitfinland.com/

